
Web and mobile globalization is complicated. You must 
navigate countries, cultures, content, and, in many cases, you 
must coordinate among central and remote offi  ces to ensure 
everything works smoothly. For more than 15 years, Th e Web 
Globalization Report Card has been the “secret weapon” for 
global organizations, answering questions such as:

• What languages should we support, and why?

• How do we stay one step ahead of the competition?

• How do we design a website to best manage diverse 
brands and diverse locales?

• How do we direct more local traffi  c to local sites?

• How do we ensure our website avoids common 
geopolitical pitfalls, such as with China?

Th e report, written by John Yunker and based on years of 
consulting with web and marketing executives, provides 
a wealth of valuable tips and insights into emerging and 
established best practices. Th rough website profi les, loaded 
with screen shots, you’ll learn which practices to emulate and 
which to avoid. Companies use this report to benchmark 
themselves against competitive and “best of breed” websites. 
It is an invaluable resource for any company doing business 
across borders. 

Raise the 
global 
readiness 
of your 
organization

Report details:
Pages:    505
Visuals & Exhibits:  250+
Format:   PDF
License:   Enterprise

Also included:
• 5 signed copies of the book 
Think Outside the Country
• Report: FLAG FREE
• Report: Web Globalization Bloopers & Blunders 
(and how to avoid them)
• Report: Geolocation for Global Success
• eBook: The Art of the Global Gateway
To purchase online, visit www.bytelevel.com



Company insights and best practices
Th e report includes more than 250 real-world screen 
shots of best (and poor) practices. For example, you’ll 
learn:

• Which companies removed fl ags from their 
websites over the past year (and why).

• Which automotive website surpassed 50 languages 
-and why Volvo is now the leading global 
automotive website. 

• Emerging trends in global gateway designs. 
• Which company has done the best job of localizing 

its login page.
• What is the world’s most multilingual website (it 

is not Google, Facebook, or Wikipedia).
• Th e number one fl aw of all luxury websites, 

including Rolex, Mont Blanc, and Gucci. 
• How many languages companies such as Apple,  

GE, and Samsung currently support. 
• Th e best icon to use for your global gateway.
• Ten languages every global website must support.

How this report is used
Th is report is used by marketing and IT executives not 
only to improve websites but also to raise awareness 
throughout their companies of the importance of web 
globalization. In addition:

• Companies use this report to benchmark themselves 
against the leading global brands and better 
understand the major global trends in languages, 
localization, usability, social, and mobile.

• A number of companies have adapted the Report 
Card methodology for internal benchmarking 
purposes.

• Web design fi rms rely on this report to improve 
their understanding of web globalization  practices 
so they can better serve their clients.

• Translation and localization companies use this 
report to target prospective clients and improve 
web globalization services for their clients. 



 

Past purchasers of the Report Card include:

Some companies have purchased the Report Card 
for more than a decade. If you’d like speak with a past 
purchaser of the Report Card, contact John Yunker at 
jyunker@bytelevel.com.

An optional conference call to 
benchmark your website

For an additional fee, report author John Yunker 
will prepare a customized conference call to 
share key findings from the report and, if your 
company is included in the report, share in-depth 
recommendations. If your company is not included 
in the report, he will review your website during 
the call, pointing out best practices and room for 
improvement. Every phone call is customized to the 
client’s needs. Learn more at www.bytelevel.com.
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Part III: The Websites and How They 
Were Scored

• How websites were selected
• The websites
• Scoring methodology
• Global Reach (Languages)
• Global Navigation
• Global/Mobile Architecture
• Localization & Social
• Methodology FAQ
• What do the scores mean?

  
Part IV: Website Scores

• All website scores
• Global navigation leaders
• Most global companies use country codes
• Why you should use the globe icon
• It’s time to stop using flags
• Geolocation is a proven web localization 

solution
• Geolocation
• Leaders in global consistency

Part V: Website Highlights by Industry
• Industry leaders
• Automotive
• Consumer Goods
• Consumer Technology
• Diversified
• Enterprise Technology
• Financial Services
• Luxury
• Media
• Nonprofit/Community
• Professional Services
• Retail
• Travel & Hospitality
• Web Services

Table of Contents
• Web globalization marches on
• The top 25 global websites

Part I: Notable Trends & Best Practices 
• The website is alive and well
• Notable website redesigns
• Holistic localization
• Scenario-based localization
• The ideal global gateway location: Header or 

footer?
• For more than a billion people, this is a limited 

resource
• Thinking “lite”
• The India localization race
• China compliance 
• Of regions and countries
• What do desktops get that mobile sites lack?
• Global gateway tips
• The problem with “infinite scroll” designs
• The problem with “luxury” websites
• Voice UI: Speaking in “tongues” when going 

global
• Don’t put your foot in it
• Localizing your website, one photograph at a 

time
• The ultimate global icon
• Geolocation best practices
• Local payment platforms
• The problem with social platform “home” 

pages

Part II: Language Leaders and Trends
• The average number of languages your website 

should support
• The 100-language club
• Language leaders
• Language expansion: 2008 to today
• Websites gaining languages
• Language totals for all websites
• Most popular languages
• What are the global languages?
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Contact: John Yunker
jyunker@bytelevel.com

Take your website 
global with confidence
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